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Hello.

We’re happy to have you here
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Brand Purpose
To provide a seamless experience for luxury short-term rentals in Lagos, empowering guests and investors alike with a 

reliable, tech-enabled real estate platform.
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Vision:

To be the leading digital platform for short-term rentals and shortlet investment 

in Lagos, connecting property owners, travelers, and investors in one intuitive 

ecosystem.

Mission:

We aim to revolutionize the shortlet industry in Lagos by providing comfort, 

trust, and profitability through premium listings, smart investment tools, and 

exceptional customer service.

Brand Values:

� Trust: We verify all listings and ensure every booking is secure�

� Convenience: Everything from booking to investing is just a click away�

� Transparency: No hidden fees, no vague contracts�

� Exclusivity: We feature only premium, well-maintained apartments�

� Innovation: Our Web3-based investment options set us apart.


Target Audience:

� Travelers & Tourists: Seeking stylish, short-term stays in Lagos�

� Business Professionals: Looking for flexible luxury during short visits�

� Property Owners: Wanting to monetize idle real estate�

� Real Estate Investors: Interested in earning through fractional ownership or 

Web3 assets�

� Digital Nomads & Expats: Desiring temporary, high-standard homes.
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Our Logo
Our identity at a glance — elegant, secure, and unforgettable.



VERSION 1.0

2025 SHORTLETLAGOS BRAND IDENTITY

©2025 HANDLERX PAGE 05

Logo Variants/Usage

To maintain visual consistency and versatility across various applications, the 

Shortlet Lagos brand offers two primary logo variants:



Icon-Only Logo


This version features just the logo symbol. It’s ideal for minimal applications like 

favicons, social media avatars, watermarks, or use where space is limited and brand 

recognition is already established.



Full Logo (Icon + Wordmark)


This version combines the icon with the "Shortlet Lagos" text. It is the primary and 

most recognizable version, perfect for websites, documents, signage, and most 

branding materials where clear brand identity is essential.



Use each variant intentionally, based on space, clarity, and visual context to ensure 

consistent brand impact across all touchpoints.
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Usage on Backgrounds

The full-color logos should be used only on white, black or Midnight 

Green backgrounds.


Avoid using full-color logos on photographs unless the logo sits on a 

black or white area of the image.
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One color usage

The full-color logos should be used only on white, black or Midnight 

Green backgrounds.


Avoid using full-color logos on photographs unless the logo sits on a 

black or white area of the image.
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Construction, Clearspace 
& Computation

It is important to keep corporate marks clear of any other graphic elements. To 

regulate this, an exclusion zone has been established around the corporate 

mark.



This exclusion zone indicates the closest any other graphic element or 

message can be positioned in relation to the mark of the the symbol itself and 

our


company name – they have a fixed relationship that should never be changed 

in any way.
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Logo Misuse

To maintain the integrity of our brand, the Shortlet logo must always appear clear, consistent, and 

unobstructed.



Improper use of the logo can dilute our identity and confuse our audience. Please follow these 

guidelines to ensure the logo is always used correctly�

� Do not alter, rotate, stretch, or distort the logo in any way�

� Do not change the colors of the logo or apply gradients, shadows, or filters�

� Do not place the logo on busy or low-contrast backgrounds that reduce legibility�

� Do not separate or rearrange the elements of the logo — the icon and text have a fixed 

relationship�

� Do not crowd the logo with text or other visual elements. Always maintain the minimum exclusion 

zone around it.



Respecting these rules helps reinforce our brand's exclusivity, luxury, and security across every 

touchpoint.
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Partnerships

For partnerships, we pair our logo with a partner logo having the exclusion zone in mind.



Partners logo should come on the right side of our brand logo.




Only the horizontal or horizontal full logo can be used to represent Crib when pairing with a



partner’s logo.
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Brand Color
we outline the building blocks of the Crib brand including what we stand



for, what sets us apart, why we choose the words we use and how we’ve decided to be
seen by the world.
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Primary Colours

The primary Blue color is a rich persian blue set 

against the soft nuances of a nude peach. combining 

both masculine and feminine energies in an intentional 

combination

Blue Gray

Orange

283B6C 12120B

F7E8E6
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Secondary Shades

Each primary color is accompanied by two shades that 

allow for versatility in application. These are to be used in 

situations when added contrast is needed.



Each primary color is accompanied by two shades that 

allow for versatility in application. These are to be used in 

situations when added contrast is needed.Each primary 

color is accompanied by two shades that allow for 

versatility in application. These are to be used in 

situations when added contrast is needed.

Success

900 800 700 600 500 400 300 200 100

Info

900 800 700 600 500 400 300 200 100

Danger

900 800 700 600 500 400 300 200 100

Warning

900 800 700 600 500 400 300 200 100
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Brand Font
we outline the building blocks of the Crib brand including what we stand



for, what sets us apart, why we choose the words we use and how we’ve decided to be
seen by the world.
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LATO
Lato is a modern, humanist sans-serif typeface designed for clarity and versatility 

in the digital age. Originally created by Łukasz Dziedzic, Lato strikes a balance 

between professional elegance and warm friendliness.



It was crafted with both function and personality in mind — making it ideal for 

digital interfaces, printed materials, and brand communications. Lato’s clean lines 

and refined letterforms help convey trust, clarity, and a contemporary edge across 

all platforms.

Black italic
Black

Medium
Medium italic

Light
Light italic
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Typographic Scale

A consistent typographic scale ensures visual hierarchy and readability across all 

our brand touchpoints — from web interfaces to print materials. It allows users to 

intuitively navigate content while reinforcing our brand's polished and professional 

tone.



Our typographic scale is based on modular sizing, using Lato for its modern 

simplicity and adaptability.

Header1  
Header 2 


Header 3 

H4 


H5 


Paragraph

152px - Line height 152px

96px - Line height 104px

64px - Line height 72px

36px - Line height 48px

24px - Line height 32px

16px - Line height 24px

16px - Line height 24px

12px - Line height 16px

H6

Footer 
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Stationary 
System
we outline the stationery system for our brand and how they should be used. 
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Business Card

Make Every Impression Count


Our business cards reflect the exclusivity and professionalism of 

Shortlet Lagos. Designed with simplicity and elegance, they convey 

trust and sophistication at first glance. Always ensure consistent use of 

logo, brand colors, and typography to leave a lasting, premium 

impression.

PARAMETER

3.5 x 2 inches

Print: CMYK or DI
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Letterhead

Communicate with Class


Our official letterhead carries the essence of 

ShortletLagos — clean, elegant, and professional. It’s 

designed to give every correspondence a touch of 

prestige while maintaining clarity and brand consistency. 

Use it for proposals, internal memos, external letters, and 

all formal communication.

PARAMETER

297mm x 210mm

A4 Paper
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Imagery
In this section, we outline the visual elements used to create a language for our company. These elements will be 

applied to necessary communications relating to the company
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Logo on Image

The logo should be carefully placed on images. The logo 

exclusion zone should be adhered to at all times.


The logo should either be black or white depending 

whether its the light or dark side of the picture.
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Thank You


